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FITLE OF PAPER / COLRSE,
BUSINESS COMME NTCATION
BUSINESS STALISTICS
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CORPORATE ACCOUNTING f 100
ALTDITING ' 100
PRINCIPLES OF MARKE TING | 10t
FCONOMIC T AWS ' 100
F-COMMERC] | 100
MANAGEMENT ACCOUNTING | 100
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Objective

B.COM. 1 YEAR
PAPER -1
BUSINESS COMMUNICATION (C-101)

The objective of this course is to develop effective business communication skills among

the students,

Course Inputs:

Unit I:

Unit I1:

Umnit IH:

Unit I'V:

Unit V:

_r{HL/’/ %

Introducing business communication: Basic forms of communicating; Communication
models and process; Effective communication; Theories of communication; Audience
analysis; Principles of effective communication

Selt — Development and Communication: Development of positive personal attitudes;
SWOT analysis; Vot’s model of interdependence; Whole communication.

Corporate communication: Formal and in informal communication networks;
Grapevine; Miscommunication(Barriers).Improving communication. Practices in |
business communication; Group discussions: Mock interviews; Seminars; Effective |
listening exercises; Individual and group presentations and Reports writing.

Writing skills : Planning business messages; Rewriting and editing; The first drafi; |
Reconstructing the final draft; Business letters and memo formats; Appearance;
Persuasive letters; sales letters; collection letters; office memorandum.

Report writing: Introduction to a proposal, short report and formal report, Report
preparation. Oral presentation; Principles of oral presentation, Factors affecting
presentation, Sales presentation, Training presentation, Conducting surveys, speeches |
to motivate, Effective presentation skills

Non -—verbal aspects of communicating: Body language; kinesics proxemics, Para
language. Effective listening; Principles of effective listening; Factors affecting
listening exercise; oral written and video session

Interviewing skills: Appearing in interviews; Conducting interviews; Writing resume
and letter of application.

Modern Forms of Communicating: Fax; E-mail; Video conferencing; etc. International
Communication: Cultural sensitiveness and cultural context; Writing and presenting in
international situations; Inter-cultural factors in interactions; Adapting to global

business. ) ,
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Unit I:

Uit 1

Uit IV
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PAPER
BLSINESSSEALVISTIO S 0 -T02)

Fhe purpose of the paper is 1o inculcate and anads vl sbadits amomg the siudent

latroduction:  Meaning,  Scope. Importance and  Jimitation ol statistics. Statisticad
investization: Planning of statistical investigation, Census data, Statistical errors amd

e et o, € Ressalecsit o Gabwebistm o st iregueney distrbonion

Shatisbieal Averay venhmichic, Cacmnelrie and, Pugmmoene imeans, Sode sedan
Dbt wind percentiles, Sonple and  wesebiod s ergoes, 1wy md hiorateear el

et vtz

Dispersion and  shewness @ Range quartide  deviation mean, Deviation and  thes

coethicients, Stundards deviation coellicient o vaciation shew ness and s ot imts

Correlation ; karl parson’s coetlicient ol correlation, Probable ervor and interpretation

ol coetlicient ol carrelation rank ditterence method and concurrent dex iation method
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Cjecting

PAPER — 111
FINANCIAL ACCOUNTING (C-103)

Fan brmprort basic aenonimting ks feduy as apphivable o bysines

Course Inputs:

Linit ):

{ ot 11

Lot L)

Lnit 1V:

Uit \ ¢

Introduction o Accounting standards and 1FRS. Human Resource Accounting. Inflation

Accounting and Responsibiliny Accounting Theovetical concept only.
1 M T N ew M lited .“ latl &% l' R ERTN .|||I Finis i l-,__- H{{ Hil#ss

Branch Accoums: Dependent Branch: Debtors systenms, Stock and debiors sy stem: b inal
accounts svsten: Wholesale brameh: Independem branch: Foreign branch: Depactmenial

Acvonnis

Hlire  purchase and installment purchase system: Meaning of hire purchase conrat:
‘l."'.l‘ ]"I'IHl*-ilH'I !'l."'il['l.lffl" Iipe "'ll'l'\_'ll'.!\t‘ WAL TN ] Neciantmy I'I_‘I.I‘-I'|1‘~ | AT wogls il
substantial sade valoes, and Accomnting records Tor voods of small values : lostallmem

purchase systeine Aldter sales services,
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PAPER - 1M
BUSINESS REGUEATORY FRAMEWORK (¢ -114)

( Hageetive

Pl o eciing ol th PRI o peton ade s bk U edett sibvog Ve Trame svork o Toadip

1 i l: e Todiam © onneaet ool 18 Seatluire o conl el elaiss ezt o X Ter inmd e
Loty Popirties oo aomiract: bree vonisenls Considerationr lesaluy ol obyeyt
arretnenl declared  vd: Perlormaney ol comtrnwt: Pischaree ol amimnet: Bemed hor
Preach ol cotrrie

1 it 1; spweicial comeract: Tndermies s Goaraites: Bailmsenm amd tledoe A eorm

| | :
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corttrag b ol sales U npand seller and Bies prodis, Sale by guetion: Hire purchase aemecimen
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PAPER - A
BLSINESS FOONOY S (€ -105)

Ubjeenive
Fhis course in meant to aequaint the student with the principles ol business cconomics s

are applicable in business
Umit It Introduction @ Basic problems ol an economy seorking of price mechaniso.

Uit U: Elasticity of demand @ Concept and measurement ol elasticity of demand: Price, Tncome
and cross Elasticities: Average revenue. Marginal revenne. And elasticity ol Demand:

Determinants of elasticity ol demand: Tmportance ol elusticity of demand

Unit 1 Production function: Law ol variable properties iso quants: Leonomic regions and
optimum factor combination: Expansion path: Returm 1o scale: Internal and external
ceonomics and diseconomies: Ridee lines,

Fheory ol Costs: Short-run and  long-run cost curves-  [raditional and  modern

approaches.

Lot 1N Market strocture @ Market structure and busimess decisions: Objectives ol a business
firm o perlect competition: Profit masimization and equilibrivm of fiem and indust
short ram and Jong rum suppls corses: Price and output determination practical
applications. Monopols: Determination ol price under monopoly: Equilibrium ol a
lirm: Comparison between pertect competition and monopoly: Multi-plant monapals:

Price discrimination, Practical application

Unit Vo a, Monopolistic competition: Meaning and characteristic: Price and output Determination
under monapalistic competition: Product differentintion: selling costs: Comparison with
perfect competition: Fxcess capacity under monopalistic competition

b Ofigopols: Uharacteristics indeterminate pricing and output: Classical models ol

oligopohy: Price leadership: Collusive oligopols : KinkedAfemand curve.
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PAPER - VI
BUSINESS ENVIRONNENT (C-106)

Ohjective
Fhis course aims acquainting the students with the emargiong issue in business at the
mational and ternational level in the light of the policies ol liberalization and globalization.

[

Unit I Indian business environment: Concept. Components. and lmportance

Uit 11 : Economic trend (overviews) © Income: Savings and investment: Industry; Trade and
balance of payments, Money: Finance, Prices.

Lwit 117 : Problems of growth : Unemployment; Poverty: Regional imbalances: Social injustics:

Inflation paralled economy: Industrial sickness.

Uit 1V Role of Government : Monetary and fiscal policy: Industrial policy: Industrial licensing
Privatization: Devolution export  import policy: Regulation of foreign investment.

Unit WV




PAPER VI
BUSINESS ENVIRONMENT (C-106)

Ohjective
Fhis course aims aequainting the students with the emargiong issoe in business w the
mational and international level in the light of the policies of liberalization and globalization,

L nit I: Indian business environment: Concept. Components, and Importance

Uit I1: Economic trend (overviews) @ Income: Savings and investment: Industry: Trade and
balance of pavments. Money: Finance. Prices,

Uit 111 Problems ol growth © Unemployment: Poverty: Regional imbalances: Social injustics:

Inflation paralled economy: Industrial sickness

Unit IV: Role of Government : Monetary and fiscal polics: Industrial policy: Industrial licensing
Privatization: Devolution export import policy: Regulation of foreign investment.
I onit Vs Niti Aavog : Philosophy. Function and role of niti aagog
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A Meeting of Board of Studies (Commerce) is held on 04.07.2018 at Committee
Room of C.C.S. University, Meerut at 11:00 AM. The following members are present
in the meeting.

Dr. S.B. Gupta, %ML/ M.M.H college, Ghaziabad

Dr. Vinod Kumar Agarwal, W/ L.P college, Bulandshahr
Dr. R.C Lal, «* M.M college Modinagar

Rakesh Kumar Singhal(Retd. Asso Professor\(#L-D.N college Meerut
Rakesh Kumar (Retd. Asso.Professor) (&w‘“‘ Meerut college Meerut
Dr. Sudhir Kumar (Associate Professor) 04 D.N. college Meerut

Dr. A.K Agarwal(Associate Professor}p& o t college Meerut
Dr. Manoj Agarwal (Associate Profe Meerut college Meerut

The Meeting unanimously resolved the following.

e B Sl B

1. New syllabus of B.Com is approved, which will be effective from the academic
session 2018-19

2. Changes in M.Com. Syllabus are approved.

3. Changes in B.Com(Hons.) and M.Com (CBCS) Syllabus for Campus only are -

approved (’&ﬂi” 1 @( %Wj W
Y/ e }\J 2 H.ﬁ}:_
Q&“” Ll e
() Ye §u._.‘j —
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8 B.COM, I
PAPER - |
COMPANY LAW (C-201)

PROVISIONS OF THE COMPANIES ACT, 2003 AND AMENDMENTS UP TO DATE RELATING 10

Unit -1: Introduction o Companies Act. 20032 Tmportamt Delinitions: Incorporation ol

elev seenn (e 220 @ cOMpany and matters meidental thereto

) Unit -2: Prospectus and Allotment of Securities- Public OfTer & Private Placement:

A ietes e secinn 230871 Shiare Capital & Debentures: Accepiance ol Deposits by Companies:
Registration of charges,

Unit -3: Management & Administration - Register of Members. Annual Returns,
Betes s seern 88 00 10w A0 General Meeting, Extra ordinary General Meeting: Declarations and

Payment of Dividend : Accounts and Audit of Companies.

Lot - 4: Directors  Appoimtment &  Qualification: Meeting ol Board and  its powers
) s i i o T4 4o 195 Prevenuon ol oppression & Mismanagement

Wl winn seypimn 280 24ad

:

- tinit - 5: Winding up - Modes of winding up. Winding up by 1 fiblinal. Voluntary winding up.

| Reles o spitn 3700 gn 3050 ( ”“EFH' | !l..||.IILI'L'||1'|I'
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PAPER - 1l
COST ACCOUNTING (€-202)

Ohjective
I his course exposes the students o the basic concepts and the tools used in cost accounting.

b
Course Inputs:
Uit 1 Introduction: Nature and scope ol cost accounting: Cost concepts and classilication:
Methods and technigues: Installation of costing sy stem: Concept of cost audit
Unit 11z Basics of Material. Labour and Overhead cost:
g, Concept of Material. Pricing of material issues: Lreatment of material losses,
b, Labhour trnover (ldle time and overtime: Methods ol wage payvment-time and piece rates:

¢ Classification and departmentalization of overhead. Absorption ol overheads:
Determination of overhead rates: Machine hour rate.

Unit HH: Cost Ascertainment: Linit costing: Operating costing.

Uit 1V Job. Batch and Contract costing: Process costing including inter-process profit: Joint
and By product.

Lot Ve Cost Records: Integral and non-integral system: Recoactliation ol cost and linancial
ACCOUNS.

W G PUG R AL
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PAPER 111
PRINCIPLES OF BUSINESS MANAGEMENT (C-203)

(Myjective

I his comrse Tl izes the student ssith the Dastg s ool Prite ||"Ik"‘-l.'| R RTINS ]

Course Inputs:

Uit 1: Introduction = Concepl. nature process and signilicance o management | Managerial

% roles (Mintzberg): An overview ol Tunctional areas of management. Development ol

management thought : Classical and neo-classical system = Contingeney approaches.

Unit e Planning @ Concept, process . Types. Decision making- concept and process: Bounded
rationality : Management by objective @ Corporate planning © Environment analy sis and
diagnosis - Strategy formulation.

Uit 1H: Organizing : Concepl. nature, process. and signilicance: Authority and responsibilin

-

relationship.

wE

/5]

Unit IV: Motivating and Leading People at work © Motisation — concept;  Theories-Maslow
Herzberg., MeGregor. and Quehi: Financial and non-financial incentives, | eadership
concept and leadership sty les: Leadership theories ¢ Trannenbaum and Schmidi.): Likert's
System Management: Communication-nature process. Network and barriers: Eflective

I¥a

r

COMmmunication,

=

it V: Managerial Control: Coneept and process @ Effective control system: Technigues ol
control  traditional and modern.
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PAPER - IV
INCOME TAX (C-204)

Ohjective
It enables the students 1o know the basics of Income Tas and s implications.
Course Inputs:
Unit 1 Basis Concept: Income. Agricultural imcome. Casual income. Assessment vear, Presions

vear, Gross total income. person: Tax evasion. Avoidance and s planning.

Unit 11z Basis of Charge: Seope of total income. Residence and tax liabiliny, Income which docs
not form part of total income.

Uit 1 Heads of Income: Salaries: Income from house properts ; Profit and gains of business or
profession. Including provision relating to specific business: Capital gains: Income from
other sources.

Unit IV: . Computation of Tax Liability: Computation ol wlal income and tax liabilinn ol an
mdividual Aggregation of income: Set-of1 and carry Torward ot fosses: Deduction from
gross total income.

Lnit Ve Fax Management: Tax deduction at source: Advance payment ol tax; Assessment
procedures: 1T Authoritics,

L 7 lﬁ/p( Q@'—.ﬁf OV~
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PAPER - V
FUNDAMENTALS OF ENTREPRENEURSHIP (€-205)

Objective

It provides exposure (o the students 1o the entreprencurial culture and industrial gromth so

as 1o preparing them to set up and manage their own small units,

Course Inputs:

Unit | : Introduction @ The entreprencur ; Delinition © Bmergence ol entreprencurial  class:
Fheories of entrepreneurship @ Role ol socio-economic environment © Characteristics off

entreprencur ; Leadership: Risk taking : Decision-making and business planning,

Uit 11: Promotion ol a Venture: Opportunities analysis: Faternal enviconmental analysis-
economic. social, and technological: Competitive  faetars;  Legal requirements  {or
establishment of a new unit. And ruising of funds: Venture capital sources  and
documentation required.

gt mit 1z Entreprencurial Behaviour: Inmovation and entreprencur: Fotreprencurial behavior and

Psycho-Theories . Social responsibiling.

Lnit IV Fitreprencurial Development Progranuimes (EDPE EDP, Their role. Relevance. And

achivvements: Role of Government in orcanizing EDPs; Critical exaluation.

Uit Ve Role of Entreprencur: Role ol an entreprencur in economic growth as an innovator,
Gieneration of employment opportunities. Complimenting and supplementing economic
wrowth, Brining stability and balanced regional development ol industries: Role in expor

promotion and mport substitution. Forex eaming. angrpugmenting and meeting local

demand.
wo g PR s e
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PAPER - VI
PUBLIC FINANCE ((-206)

Ohjective
Ihe objective of this course is 1o provides basic knowledge about sarous inricacies for

Public finance

Conrse Inputs:

Lot e Meaning & Scope ol Public Finance Public Finance Vs Private Finance, Principle ol
Maximum Social Advantage, Public Budget. Techmques of Budgeting (/BB PBBR).

Delicnt Financing

Lk 11 Public Expenditure; Meaning & Nature Wanger's views on jnereasing stute activities
Wiseman-peacock hypothesis. Cannons and classification ol public expenditure effects

L ; N .
on production. Distribution and economic stabiliny

Lt 11 Public Revenue: Main sources ol revenue. Tax revenue, Direct and Indireet Faxes
Progressive. Proportional & Regressive laxes, Value added tax, The Division ol s
burden. Incidence of a tax, Fflect on production & distribution

it 1V Public Debts: Role and classilication ol Public debts and methods of their redemption

Unit Ve Indian Public Finance: Financial Federalism under constitution, Financial Adjustment in

India, Finance Commission, Review of Indian Tax Ssstem Bodeetars Procedure and

Finaneial Conteol in India
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B.COM. (11
(PAPER - 1)
CORPORATE ACCOUNTING (C-301)

Ohjective
I'his course enable the students o develop awareness aboul corporate accounting

conformity with the prosisions of companics Aot

Conrse [nput
Uit 1 lssue ob Shares and Debentures: Issue. Forleiture ind re-issue ol shares. Redemption

of preference sharves: Issue and redemption of debentures

Unit 1 : Accounting Tor special issue © Bonus issuc. Eplosee™ stock option plan. Buy back of
shares,

Lmit 111 : Valuation of goodwill and shares, Underwriting of shares

Lnit IV Final acvounts tAs per latest format Preseribed ander companies Act. 2013,

Uit Ve Consolidated balance sheet of holding companies with one subsidiary only.

el
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PAPER - 1
AUDITING (€-302)

Ohjeetive
his course apms at imparting knowledge about the principal and methods or auditing and

their applications |
Course Inputs
Emith: Introduction: Meaning and objective of audinmg: Dypes of audit;. Audit programme:
vudit notebooks: Warking papers and ovidences: Consideration for commencing an
auditc Roatine checking and test checking: Internal check system: Internal audin and
Internal control.
Uit 11: Audit Procedure: Vouching: Veritication ol assets and liabilities,

L it 111: Audit of companies: Company auditor appointment. Powers, Duaties and 1 iabglines.

Removal of auditor as per provision of the companies Act 2013

Vit IV Auditor’s report-clean report and gualitied report.
Unit V: Recent trends i ouditing: Nature and  signilicaps of cost audits fas aadic

management audit,

i TIT wilhd ' .
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\ PAPER - 11

PRINCIPLES OF MARKE TING @ODRPSED (( -303)

Objective The objective ol this course 15 to help students tnderstand the concept of marketing and s

apphecations

Course Inputs
Lnn . - Introduciion: Nature and scope ol marketing: hmportance ol marketing as a business
function and in the cconoms: Marketing concept: radimonal and modemn: Selling v

marketing: Marketing min: Marketing environment,

Lo 1L Consumer Behavior and market Segmentation: Nature. Scope, And significance of
consumer behavior: Market segmentation- concept and importanee: Bases lor market

segmentulnmn

U mit T, Product: Concept ol product. Consumer and industrial goods, Product planning and
dev elopment: Packaging, Role and Functions: Brand name and trade market. Alter
) sitles service: Product life evcle coneepl
Price © Importance of price in the marketing mis: Factors aftecting Price of o

¢ product service: Discounts and rebates,

Unit 1V, Distributions channels and physical Disteibution: Distribution channels- Concept and
role: Types of distribution channels: | actors atlecting choice ol a distribution channel:
Retailer and wholesaler, Promotion Methods of promotion: Optimum Promotion mis;
Vdvertising media-their relative merits and limnation: Characteristics of an allective

advertisement: Personal Selling as o cared

Lt v, International Marketing: Nowre, Defimtion and scope ol international - marketing:
Domestic marketing va. imternational macheting: Imernational marketing eny ironment

external and inermal

Identifving and selecting foreign market: Foreien mgghet entry mode decisions

S — t,dc,:f’l”f’ 1’:‘}{[&& @ r:;_'fu__,-f"w "I*.n"
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PAPER -1V
FECONOMIC LAWS (C-30d)

Iwill provide a basic knowledge of Feonmmic Taiws to the learmers.

Securities [ aws: SEBE Act, 1992 Depositories At 19496,

Environmental Laws: The Environment Protection Act, 1986; water (Prevention
control of pollation) Act. 1974, Air (Prevention control of Pollution) Act, TOR[: N
Act. 2010

IPR Laws: Trade Market Act, 1999: Patents 1970 The designs Act 2000; Indicati

Uit 1L,
' of Goods (Rewistration & Protection) Act, 1999 copy right Act. 1937

R
i

Unit 1V Foreign exchange & Anti-corruption Laws:  FEMA 1999 Prevention ol Mo
Laundering Act, 2002,

Lot Vs Industeial Lass: Factoreis Act 1948 < Industeiad {hspates Ay, 1947

- gl et
o AH a8 %




PAPER - ¥
F-COMMERCE (C-305)
|
Ohjective 1 1o enable the student 1o become competent o under stand the mechamsm lor
excelling in £ Commerce based emplosment and sell=emplovment oppotuntics.
Uit b Introduction @ Introduction w L commerce and Delinition. I -commerce based
activities. Goals of I -commerce, Lechmical components of | -commece. Functions.
Advamtages and disadvantages of |-commerce Scape of [-commerce. Electroni
commerce Application Frame work ol F-commuerce. Supply chinn Management

Flectronic commerce and Flectronie Husiness,

Unin 12 Planning on<line Business: Natare and dynamics of the internet, Flectronic business
models: B2HR. B2C. C20. €28, website Desien o Websites as markel phice |-
commerce. Pure online vs. brick and clich business: Assessing reguirement (e an
anline business desiging developimg and deplas ing the sy stem.

Ionit 1L Fechnology  Jor online-Business: Imemet amd s Evolution. e Infrastructure.
Middieware Domain names. Contents @ Text and integrating T-business applications.
component of internet mlormation technology structure. Development of internet.
Latrmnet and theie Ditternence

it Iy Operations of F-commerce: onlime-payment mechanism: Flectronic Payment sysiem,
Pavment Gatewmvs: Visitors 1o website @ Toals for promoting  seebsites: Risk

minagement ophion for e<Pasment Syatems,

itV Security and tegal Aspects of L-commerce: Threats in | -commerce, Security of ¢lienis

and Service-Provider, Cvber aims-Relevan Provisions ol inlormation | echnology

.

Act 2000, ulfences, Sevare electronic records and dighial signatures Penaltios and

acljuediean ;
e ication < ~ ,.
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Ohjective @

Lnit I

Lowit 11

Linit 111 ;

Unit 1V

l'mitV;

PAPER - VI
MANAGEMENT ACCOUNTING (C-306)

[ enuble the students (o understand the practical know ledge of decision making
accounting Which is related 1o the management.

Introduction: Meaning, Nawre, Scope and Function o management  Accounting:
Role ol Accounting :Management Accounting Vs, Financial Accounting Tools and

lechnigues of management Accounting.

Budgetory Control 1 Meaning of Budget. Budgetng and budgeiors control: Ohbjpectives
- Merits and limitations ol budgetars contral: Types of badget: Fived and Nexible
budger: Zerobard Budgel Performance budgeting

Funds Tow and cash fHow analysis @ Rato amalyvsis lunds Bow analysis and cash Tow
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